
Oasis off to the races
motorsport partnership.
WHEN YOU SPEAK WITH

-

-

him an ideal motorsport face for a promotion that 

-

will reach out to consumers through a nationwide 

Bringing other partners into the program will help 

-

-

-

promotional materials. 

-

product. That surprising insight – that a one-litre Tetra 
-

-
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Ottawa Convention Centre offers 
naming rights, with National Capital 
Commission approval, of course

will soon offer naming 
-

-

rights proposal. 

-

-

[EVENTS]

at title.

[SPORTS]

-

[SPORTS]

-

Contact: Greg McIsaac, TSN, 416-384-5180, greg.mcisaac@bell-
media.ca.

[SPORTS]

-

-

media lapped it up. 

W H A T ’ S  H A P P E N I N G



-
cated low on the wall.

-

Naming rights = big business

-
tries.

-

-

-
-

-

-

-
-

-

-

-

-
-

-

Tall ships will call on 16 Ontario 
ports in Redpath-sponsored 1812 
tour

-

-

sponsor of the tour. TSR -

      

Oasis



-
tainment and recreation destination. 

-

-
dent on the sea. 

-

-

on its odometer. 

-

in Toronto. 

-

the Toronto waterfront. 

Pilaros Taste of the Danforth stops 
at nothing to engage its partners

 this summer’s Pilaros Taste 

-

-
-

-

-
-

The Pride of Baltimore II is a replica of the Baltimore 



th an-

and sponsors will follow. 

Municipalities embrace naming 
rights, though expectations may still 
be unrealistic

co-presenter with TSR -

-

point to emerging trends in the sector. 
-

-

-

-

sales process is to succeed. 

Sponsorship  Week
November 4 to 7, 2013, Toronto, Ontario

Sponsorship Boot Camp
November 4, 2013

Join one of Canada’s 
best sponsorship educators, 
Bernie Colterman, for an in-
tensive one-day session de-
signed to prepare you for the 
demands of today’s sponsor-
ship marketplace. 

Presented in partnership 
with the Centre of Excellence 
for Public Sector Marketing.

Sponsorship Toronto
November 5 and 6, 2013

The Sponsorship Report presents two days of piercing insight 
from some of the world’s most thoughtful sponsorship profes-
sionals. 

Enjoy plenary and keynote sessions from the sponsorship in-
dustry’s thought leaders, and intimate concurrent sessions with 
top practitioners. Past presenters have included Kim Skildum-
Reid, Bernie Mullin, Justin Kingsley, David Barnes, Philip Sped-
ding, Janice Price and many, many others.

Details coming soon to www.sponsorshiptoronto.com.

The Municipal Forum 
November 7, 2013

Canada’s leading expert 
on municipal sponsorship, 
Bernie Colterman, will guide 
you through the develop-
ment and implementation 
of an effective public sector 
sponsorship program.

Presented in partnership 
with the Centre of Excellence 
for Public Sector Marketing.

Learn more at www.sponsorship.ca and www.sponsorshiptoronto.com



Meet the happy, healthy, sociable 
arts consumer

the arts sector.
-

ture as well as of character of the arts consumer. Arts and culture 

-

-

-

-

-

-

three separate orchestras. 
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[SPORTS]

-

Association also owns the presenting sponsorship position for world cham-

[ARTS]

[ARTS]

-

studies and intend to pursue a career in opera

[MEDIA]

-



SMCC prepares to leave the nest

-

-

in Toronto.

-

-

 

     

[LOOKING BACK]

Celebrating the Honda Celebration 
of Light; Good news for PGA Tour 
of Canada; Not so much for TELUS 
Skins
The Honda Celebration of Light -

-
nual Sponsorship Marketing Awards

Sponsorship Marketing Council of Canada

Canadian 
Event Industry National Star Awards.

No one’s laughing now.
TSR dedicated its front page to Honda Canada

-
Score 

Marketing -
Brand.Live

Van-
couver Fireworks Festival Society announced the lineup of com-

SHOREfest -

The Keg Lounge -

The Red Bull Air Show
The which is a new addition 

Urban Rec Volleyball and Bocce Tournament

YVR Observation Deck

West End Street Fest

Shaw

TSR

PGA Tour Canada 
-

of Freedom 55 Financial as the presenting sponsor of the Tour 
Championship of Canada. The tournament will close the season 

Web.com Tour

Global

-
PGA Tour Entertainment.

TSR
IMG nor TELUS TELUS World Skins Game. 

-

TSR

-

 



-

-

-

-

-

that he did not support 
same sex marriage.

-

-

-

-

the chain had made no 
-

to human rights.

-
pended its protest against 
the restaurant after noting 

-

Chick-!l-A foes try to scratch sponsored 
Canadian broadcast 

sponsored groups and

and causes.

 
 

www.sponsorship.ca

 

 

 

Peter Kenter 
 

Scott Williams
 

 
Kenneth Scott

-
lishing

 

 

 
 

-

without written consent 
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The Sponsorship Report is a media partner of The Sponsorship Marketing Council of Canada.  
For more information on the Council, visit the website at www.sponsorshipmarketing.ca,  

or phone 416-964-3805.



P.O. Box 378, Station Main, Campbellford, ON  K0L 1L0    Ph: (705) 653-1112    Fax: (705) 653-1113

Name: __________________________________________________

Title: ___________________________________________________

Organization: _____________________________________________

Address: ________________________________________________

City: ___________________Province:_____ Postal Code:____________

Telephone:  (          )______________  Fax:  (         )__________________

Email: ___________________________________________________

    Please provide your registration number__________________________

Credit card #:_____________________________________________

Expiry date: ______________________________________________

Cardholder’s signature: ______________________________________

Cardholder’s name (print): _____________________________________

-

ing Council of Canada . Subscription and renewal rates are automatically dis-

counted 15% for SMCC members.

If you're not a subscriber to

Maybe you ought to be

-

subscription. Or, if you prefer, return the form below by fax to 705-653-1113.
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